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Because of the increased activity on sub-generic '^ouwil/brfflids* introduction, 
w* hev# put together « recap on Best-Vaiua and we aent f - : it ; to major chains 

called on by Wichita Chain Account*. ' ' • 
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Reap in mind this cigarette category ha* grwa disproof tionataiy to other 
cigarette brand categories. We want our retail chain* to readies that we 
at RJR plan to swat the consumer objective by a low»r priced cigarette brand. 


T£ you day specific qu«*ti«u, I will t>« glad th«i with you* 


Sincaraly, 


Steve Bremer 

Senior Chain Accounts Manager 
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